
Santa Claus 
at the Mall
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The percentage of malls that plan to 
organize an activity to raise money or 

merchandise for a charity this year is 97.1%,
up from last year’s 88%.

The most popular activities for malls to 
raise money or merchandise for a charity 

are toy and coat drives, Giving Trees,
Christmas Angels, Breakfast with Santa, 

tree lighting activities, 
and an Evening of Giving. 

Malls will also be offering programs 
such as pet photos with Santa, 

caroling by school and church groups, 
cook-offs, bake sales, and other promotions 

and contests to keep shoppers in the 
holiday spirit.  
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FLASH… A spokes-elf at Santa Central Headquarters
announced today that Santa Claus has formed a
committee to eliminate the holiday bah humbugs. It
seems that Santa is concerned about  the consumer
mood during this upcoming holiday shopping sea-
son. Santa opined, “Every holiday season should be
a jolly-holly time.” 

As part of Santa’s effort for an objective status
check, ICSC Research has agreed to help the jolly ol’
fellow assess the U.S. holiday consumer mood and
spending prospects.   

Assessing the Consumer Fundamentals
ICSC Research advised Santa that the current con-
sumer fundamentals are mixed, but elevated con-
sumer-spending risks will continue well into 2008.
Santa asked for more specific statistics.  He said that
as a chief executive for a major global supply-chain
management company with a unique peak-load
problem (all the delivery occurs in one night), he
needed as much information to run his business as
possible. Santa was cheered, for now, by the discus-
sion that personal income—maybe the most impor-
tant economic statistic for spending— remains
strong.  Growth in real or inflation-adjusted dispos-
able personal income has been strengthening in
2007 (as shown in Chart 1); it is ultimately income
that propels spending.  The year-to-date pace of
2007 real disposable income growth (through

Economic Perspective:
Santa’s Holiday-Sales

Briefing 

In the 2006 Holiday Season Santa visited
over 80 children per day.

In 2006 Santa gave out an average of 1,251
candy canes during the holiday season. 

Also in his sleigh were:
Coloring books

Reindeer antlers
Puzzles

“Santa Stop Here” signs
Candy and even toothbrushes!

Santa will arrive at most malls on: 
November 17

The most common method of Santa’s arrival
will be a parade.

Some centers will have Santa skate in 
during an ice show, or ride in on a fire truck
or sports car; Santa is even going to fly into

one center via a helicopter!

Holiday SpiritHoliday Spirit


