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“New” Holiday Season Spending
TABLE 2b .
2007 Forecast November-December Period

Category 1999 2000 2001 2002 2003 2004 2005 2006 2007
Forecast

% Change 7.5 44 3.5 1.5 5.6 4.8 6.5 5.0 4.6
Electronics & Appliances 24.4 24.4 25.7 25.6 28.1 29.8 32.4 34.8 36.5

% Change 8.9 -0.1 5.5 -0.5 9.8 6.2 8.6 7.4 5.0

% Change 16.5 6.6 6.4 0.7 9.7 9.2 7.9 7.2-

Computer & Software Stores 6.2 4.9 4.8 4.6 5.2 5.5 6.0 6.8

% Change -10.1 -22.,0 -0.5 -5.0 12.8 6.2 9.6 12.6 @
Clothing and Accessory Stores 48.5 50,7 50.3 52,2 55,1 57.7 61.9 65,3 68.6 =3
% Change 6.3 4.6 08 37 5.6 4.7 7.3 5.5 5.0 @
Men's Clothing Stores 2.9 2.9 2.5 2.4 2.6 2.8 2.9 3.1 - =R
% Change -6.4 -0.7 123 -2.8 8.8 6.6 1.5 8.2 g
Women's Clothing Stores 7.9 8.7 8.6 8.8 9.5 9.8 10.7 11,1 =
% Change -0.2 9.6 -0.1 1.4 8.3 3.4 8.7 4.3 @
Shoe Stores 5.7 5.8 5.8 5.8 6.0 6.1 6.9 7.1 =
% Change -0.4 1.6 1.5 -0.9 4.3 1.4 13.0 3.3 2
Sporting Good, Hobby, Book & Music 23.5 23.9 25.2 24.9 25.3 25.5 26.9 27.41 27.6 g
% Change 4.9 1.6 5.2 -1.0 1.5 1.0 5.3 0.6 2.0 g
General Merchandise 1153 1233 1295 1316 1395 146.9 1548 1625 1706 =
% Change 7.5 7.0 5.0 1.6 6.0 5.3 5.4 5.0 5.0 i=J
Dept Stores (ex. leaseddepts) 709 72,9 704 664 657 667 659 658 - -
% Change 2.4 2.8 -3.5 -6.1 -0.7 1.6 -1.1 -0.2 - %‘-
Other General Merchandise Stores 44.3 50.4 59.1 65.5 73.9 80.2 88.8 96.6 - a
% Change 17.0 13.6 17.4 10.8 12.7 8.5 10.8 8.8 - 2
Warehouse Clubs & Superstores 35.3 41.0 48.9 55.4 62.7 68.9 76.9 84.4

% Change 20.4 16.2 19.2 13.3 13.1 9.9 11.7 9.7
All Other General Merchandise 9.1 94 10.2 10.1 11.2 11.3 11.9 12,2

% Change 5.3 3.3 9.3 -0.9 10.4 1.2 5.1 2.7 -

£ ics . Mail-ord ,

% Change 20.8 15.9 -2.2 71 8.4 11.8 12.8 9.2 10.0

s ine C Inclined Sal : : 3 , 376 6 ,

% Change 7.1 3.7 3.8 1.9 5.5 5.4 6.9 4.8 4.5
Online & Mail-Orders/S-C Sales PLUS (% Share) 6.2 6.8 6.5 6.8 6.9 7.3 7.7 8.0 8.4
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Sources: U.S. Department of Commerce; ICSC Research
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